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The purpose of th is  study was twofold. The study was designed to 

id e n t ify  d ifferences between analogue and real c l ie n ts  on counseling 

outcome measures. The outcome variables in th is  study were the number 

of homework assignments completed, measures of goal oriented change, 

and those dropping out of counseling prematurely. The second purpose 

was to investigate the impact of perceived need w ith in  a social 

influence paradigm of counseling on these same outcome variab les .

Need was measured d i f f e r e n t i a l l y  using separate indices; a global 7 -  

point scale assessing perceived need for counseling and portions of 

the BCD Needs Assessment Questionnaire regarding r is k s ,  expectations, 

and time ava ilab le  for change. Career counseling was used as the 

framework to investigate the e f fe c ts  of c l ie n t  need (high or low) and 

re fe r ra l  base (analogue volunteer or real c l ie n t )  on the dependent 

variab les .

A to ta l of seventy-seven persons part ic ip a ted  in th is  study 

including twenty-four c l ie n ts  and f i f t y - t h r e e  analogue volunteers.  

Volunteers received extra  c red it  fo r  completion of the i n i t i a l  career 

counseling session.

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.

 
 
 
 

 
 
 

PREVIE
W



S ign if ican t d ifferences were found fo r  re fe rra l  base and\or 

measures of need on each of the dependent var iab les . Using a stepwise 

m ultip le  regression, a component of need (expectations fo r  change) was 

found to account fo r  .15 of the variance fo r  assignments completed 

<£<.001). A s ig n if ic a n t  in teraction was found between need and time on 

pre-post ra tings  of decidedness on a college major using a repeated 

measures ANOVA <£<.05). Both need and re fe rra l  base were found to 

s ig n if ic a n t ly  contribute <p<.001) to the stepwise discriminant 

analysis analyzing those who dropped out of counseling prematurely.
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CHAPTER I

INTRODUCTION

This study used a social influence conceptualization of 

counseling to investigate: <a) the d ifferences in outcome measures 

between real c l ie n ts  and analogue volunteers ( r e fe r r a l  base) and (b) 

the e ffe c ts  of need on counseling outcomes. Uampold and Uhite (1985) 

documented the predominance of social influence research in counseling 

psychology. O r ig in a l ly  proposed by Strong (1968 ),  interpersonal 

influence is a m eta-theoretica l model that can connect several 

divergent theoretica l frameworks w ith in  psychology. This idea is  

exemplified in the discussion of c l ie n t  perceived need and resistance  

which fo llows.

A review of recent professional publications in counseling 

psychology revealed a current methodological debate surrounding the 

e ff icacy  of analogue research. Although not a new issue (H e l le r ,

1971; Helms, 1978), the renewed in terest in analogue research is  

concurrent w ith the overwhelming use of analogue methodology w ith in  

social influence research (Stone, 1984). Guidelines for analogue 

research were proposed by Strong (1971) to enable researchers to copy 

r e a l i t y  as c losely  as possible in analogue s itu a t io n s . Subsequent 

social influence investigations have r e l ie d  heavily  on analogue 

methodology with few exceptions ( e . g . ,  D e l l ,  1973;
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Heppner & Heesacker, 1982; 1983; Ruppel & Kaul, 1982; Sutton & Dixon, 

1986; Zamostny, Corrigan, & Eggert, 1981).

Can the resu lts  of analogue studies examining counseling as an 

interpersonal influence process match r e a l i t y  and generalize as such? 

I n t u i t i v e ly ,  one can postulate possible d ifferences between c l ie n ts  

i n i t i a t in g  help and those volunteering (o ften  receiving extra  c red it  

-for p a r t ic ip a t io n )  fo r  analogue research. D i f fe re n t ia t in g  between 

research aimed at theoretica l understanding or applicable  

genera lizations is c ited  as a central theme in the current analogue 

controversy (Gelso, 1979; Mook, 1983; Stone, 1984). The present study 

tes ts  outcome d ifferences between analogue and r e a l - l i f e  c l ie n ts  using 

a social influence paradigm.

Strong and Matross (1973) elaborated on counseling as an 

interpersonal influence process and proposed that a counselor's social 

power, the a b i l i t y  to influence a c l ie n t ,  is a function of c l ie n t  

perceived need and the c l ie n t 's  perception of counselor resources.

This elaboration resulted in the social power formula (P=f(R N )) .T h is  

formula spec ifies  social power as a function of the congruence between 

counselor resources and c l ie n t  perceived need. I t  is the need (N) 

component of th is  formula that is the focus of th is  study. When 

c l ie n t  perceived need fo r  change is low, the re su lt in g  hypothesis is 

that c l ie n t  resistance to the counseling process may be high.

Conceptualizing resistance w ith in  a social influence approach to 

counseling is not new. Strong (1968) discussed resistance in the

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.

 
 
 
 

 
 
 

PREVIE
W



3

i n i t i a l  tre a t ise  of counseling as an interpersonal influence process. 

Resistance is defined as a f fe c t ,  a t t i tu d e s ,  or behaviors that 

in te r fe re  with acceptance of an influence attempt designed to enhance 

goal attainment w ith in  counseling. Rationales fo r  using th is  

d e f in it io n  of resistance as opposed to d i f fe r in g  d e f in i t io n s  w i l 1 be 

discussed.

Career counseling was chosen as the vehicle fo r  th is  study fo r  

several reasons:l) Career counseling technology is  e f fe c t iv e  to the 

extent that goal-d irected  change occurs when c l ie n ts  use the Knowledge 

and resources learned from counseling (Aiken & Johnson, 1973), 2) A 

previous study (Dixon & Claiborn, 1981) that used career counseling 

interventions fa i le d  to f in d  s ig n if ic a n t  e ffe c ts  of c l ie n t  perceived 

need on outcome measures whereas a f i e l d  study (Sutton & Dixon, 1985) 

that used parent tra in in g  as a framework did f in d  s ig n if ic a n t  outcome 

e ffe c ts  fo r  d i f f e r e n t ia l  leve ls  of c l ie n t  perceived need, and 3)

Career counseling is often in i t ia t e d  only to be prematurely 

discontinued in un ivers ity  counseling centers making id e n t i f ic a t io n  of 

variab les  influencing completion a re levant topic (Epperson, Bushway,

& Uarraan, 1983; Rodolfa, Rapaport, & Lee, 1983; Robbins, M ullison,  

Boggs, Riedesel, & Jacobson, 1985).

This study compares both analogue and r e a l - l i f e  c l ie n ts 7 measures 

of perceived need for change on career counseling outcomes. A 

d e f in i t io n  of resistance, measured in the form of c l ie n t  perceived 

need, is proposed which generalizes across theore tica l approaches.
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4

Both re fe r ra l  base and measures of need are re la ted  to the following  

counseling outcomes; the number of assignments completed, goal-  

oriented change, and those who drop out of career counseling p r io r  to 

completion. Theoretical implications are: 1) To assess differences in 

outcome for re fe rra l  bases using a social influence approach to 

counseling 2) To examine the social power formula proposed by Strong 

and Matross (1973 ),  and 3) To measure and re la te  pre-counseling 

resistance to outcome, thus identify ing  persons l ik e ly  to need 

commitment enhancement to achieve optimal benefits  from career 

counseling.
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CHAPTER I I  

LITERATURE REVIEW

The l i t e ra tu r e  review examines the concepts of resistance, the 

social influence approach to counseling, and analogue methodology. 

Resistance is reviewed h is to r ic a l ly  -From several theoretica l  

positions. D iffe re n t conceptualizations and manifestations of 

resistance are compared and contrasted. In addition , d i f fe re n t  

functions and orig ins  posited by major theoretica l views are outlined  

and discussed.

Following the review of resistance, a section regarding  

counseling as a social influence process is developed. This section 

examines the conceptualization of the social influence approach to 

counseling and reviews re levant research. The social power formula 

(Strong & Matross, 1973) is  examined with p a rt icu la r  emphasis on the 

perceived need <N> component. Next, need and resistance is discussed 

using the social power formula as a framework. The v i a b i l i t y  of 

measuring resistance in the form of c l ie n t  perceived need is then 

outlined .

The f in a l  section in the l i te ra tu r e  review w i l l  focus on analogue 

methodology in counseling research. Divergent professional views are 

outlined regarding the use of th is  methodology. A major emphasis is
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6

on the re liance on analogue research in social influence  

investigations.

Resi stance

Overv iew

An inclusive review of the l i t e ra tu r e  on resistance begins with  

the ear ly  work of Sigmund Freud. Freud defined the concept of 

resistance from early  observations of c l ie n t  reactions in therapeutic  

settings (Dewald, 1982). Resistance was defined as an unconscious 

process or energy that kept certa in  thoughts from awareness (Fenichel,  

1977; Ford, 1963) and was viewed as an intrapsychic guide to therapy 

(Basch, 1982). Later psychoanalytic d e f in it io n s  of resistance  

included a l l  c l ie n t  manifestations that worked to impede the 

therapeutic process and occurred w ith in  the therapeutic dyad <B1att & 

E r lic h ,  1982). In fa c t ,  one of the major goals of analysis was to 

work through transference resistance, i . e .  the c l ie n ts  a t t r ib u t io n  of 

emotions from previous re la tionships  to the therapist <Blatt & E r l ic h ,  

1982; Fenichel, 1977; Ford, 1963). Psychoanalytic conceptualizations  

of resistance have ranged from unconscious processes to v i r t u a l ly  any 

behavior manifested by the c l i e n t ,  even "normal* behavior <Dewa1d, 

1982).

Goldfried (1982) c ited  the absence of the term resistance in
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